
D I GI TAL  C OM P E T IT I V E 

L AN D S C A P E T R AC K IN G



ZoomRx NPP Tracker provides a foundation for 

omnichannel strategy & media planning decisions based 

on intelligence from target customers’ real-time behavior 

and the evolving competitive landscape
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Target HCP/Patient installs the Digital 
Tracker on their Desktop or Mobile devices1

3
HCP/Patient forwards healthcare-
related emails (manufacturer, rep, 
etc.)

2
The tracker passively captures all 
healthcare-related web browsing 
and ad exposures

How It Works
A custom web extension passively captures target customers’ 
healthcare browsing activity in real time
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And 5,000+ More Sites…

Paid Search

Emails

Banner Ads

AI-Generated 
Answers

Med AI Resources

And More…

Channels Captured
D I G I T A L  T R A C K I N G

The digital tracker passively captures the content target consumers view 
for all available treatments in your market basket
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B R O W S I N G  A C R O S S  A L L  
H E A L T H C A R E / P R O D U C T  S I T E S

T R A D I T I O N A L  
A D  C H A N N E L S

M E D  A I  
C H A N N E L S



Browsing Activity
D I G I T A L  T R A C K I N G

Uncover which sites target customers use to research treatments and quantify 
your brand’s share of browsing across those key sources
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A C T I V I T Y  
C A P T U R E D

I N D I C A T I O N - S P E C I F I C  B R O W S I N G  
B E H A V I O R

C R O S S - P L A T F O R M  
C O V E R A G E

Desktop/Laptop
Healthcare Sites Visited
(Domain & page-level views)

Go-to sites for indication-specific 
research

Mobile Web-Browsing

Content viewed on page
(Title and full article text)

Brand-level share of browsing across all 
healthcare sites

Time browsing page Topics researched  



Channel Overview
D I G I T A L  T R A C K I N G

Measure brand-level share of voice across key digital channels, along with channel-level 
diagnostics, to uncover emerging trends and opportunities

C H A N N E L  
D I A G N O S T I C S M E S S A G I N G

C O M P R E H E N S I V E  
C O V E R A G E

• Branded & Blinded Ads
• HCP & Patient Targeted

• See how target customers search for 
information

• Link exposures to keywords searched

• Ad copy 
• Ad links

C H A N N E L  
D I A G N O S T I C S M E S S A G I N G

C O M P R E H E N S I V E  
C O V E R A G E

• Endemic  & Non-Endemic
• Branded & DSE
• HCP & Patient Targeted

• Measure the contribution of endemic vs. 
non-endemic 

• See which sites are driving exposures

• Ad copy 
• Ad creative (static & video)

C H A N N E L  
D I A G N O S T I C S M E S S A G I N G

C O M P R E H E N S I V E  
C O V E R A G E

• Manufacturer
• Sales Rep
• Third-party/CRM

• See how brands are prioritizing the mix of 
manufacturer, rep, and CRM emails

• Subject line
• Full email (copy & creative)

E M A I L

B A N N E R  A D S

P A I D  S E A R C H
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Generative Med-AI
D I G I T A L  T R A C K I N G

Learn how the treatment landscape is represented across Med AI resources and 
how target customers engage with these resources
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Question(s) asked

Generated Responses

M E D I C A L  A I  R E S O U R C E S G O O G L E  A I  O V E R V I E W

Search Query

AI-Overview

Referenced Sources



Deliverable Outputs
D I G I T A L  T R A C K I N G

In-depth report that informs digital strategy & media planning decisions based on 
target customer online behavior and the competitive landscape
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Understand your target customers’ browsing 

behavior within your competitive market basket

Measure your digital SOV  across 

digital channels based on real ad 

exposures

Uncover how competitors are 

positioning themselves across 

channels

• Digital Share of Mind

• Go-To Websites/Pages

• Tx Site Engagement

• Paid Search Ads

• Banner Ads

• Mass Media Ads

• Channel Deep-dives

• Competitor Ad Messaging/Copy

• Real Competitor Emails

• (Manufacturer/ Rep/ Third Party)



Sample Outputs
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C O M P E T I T I V E  D I G I T A L  S O V

G O - T O  S O U R C E S  F O R  
T X - I N F O R M A T I O N

I N F O R M A T I O N - S E E K I N G  J O U R N E Y



Thank You!
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