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Somewhere,
something
incredible
ISwaiting to be
known.

~ Carl Sagan
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THE PROBLEM

The Insights Budget Dilemma

Every pharma insights team faces the same tension: the need for intelligence grows while budget stays fiat.

$1-5 M+

PER BRAND, PER YEAR

spenton primary market research
— most of which sits inslide

archives, never queried again.

6-12 weeks

PER STUDY

from research question to final
deck. By the time insights arrive,

the landscape has shifted.

35-45%
(o)
REPETITION
of questions in a typical research

project have already been

answeredin some form.




Sagan Agents

Three Components.
ne Compounding System.



Sagan Agents

BY ZOOMRN

Three Components.
mpounding System.

One platform. Three independent
modules. Each one amplifies the others.

EXISTING LIBRARY + CUSTOM BUILT

Strategic Insights Agents

Purpose-built agents to accelerate and amplify any
customer insights workstream. Segmentation, message
testing, patient journey, forecasting, brand health
assessment, competitor tracking, synthetic personas, and
more. Built onthe Sagan Agents composable skills
framework. You describe the workflow, we create the agent.

BASE PLATFORM

Data Archive Intelligence

Your entire research history — quant datasets,
qualitative reports, claims, CRM — searchable and
synthesizable by Alagents.

BASE PLATFORM

Agentic Market Research

End-to-end Al-powered survey design, fielding,
analysis, and reporting. Research question to
strategy deck in days.
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THE PROCESS

Agentily any commercial workflow in days

Reusable skills library + consistent and repeatable build framework

‘ Your team describes —

a workflow

REUSABLE SKILLS + SUB-AGENTS

100+ pre-built capabilities - survey design, qual
fielding, message scoring, deck generation, data
archive guerying, and more. Every new agent
inherits most of what it needs from thelibrary.

Speed. New agents start mostly built.

ORCHESTRATOR AGENT

One agent. Compose skills + sub-agents
Follows the roadmap, flexibly.

I 100+ Reusable Skills ‘ Workflow roadmap
Design screener - clean claims data Transparent step-by-step plan, from

« analyze transcripts « design data inputs to delivery

territories « build PPT

ROADMAP-DRIVEN FRAMEWORK

Every agent follows a transparent, step-by-step
plan from brief to delivery. The roadmapis visible
to boththe user and the system at every step.

Predictability + auditability. Not a black box.

Workflow agent
delivered indays

SINGLE-AGENT ORCHESTRATOR

One agent coordinates the whole workflow -
composing skills, calling sub-agents, following
the roadmap, maintaining context across steps.
Users can go back, change a decision, and the
agent picks up cleanly.

Continuous, flexible conversation. Notrigid pipelines.
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BASE PLATFORM

Data Archive Intelligence

Your entire research history — quant datasets, qualitative reports,
claims, CRM — searchable and synthesizable by Al agents.

BASE PLATFORM

Agentic Market Research

End-to-end Al-powered survey design, fielding, analysis, and
reporting. Research question to strategy deck in days.
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THE SOLUTION

The Continuous Intelligence Loop

No more 6-week project cycles. Continuously identify knowledge gaps and autonomously

m
Data Archive Intelligence e Agentic Market Research
E\l/ery study you've er:/erlrun ) q(thant,équal, New research fielded autonomously against
claims Rkl sezrcll b N0, [0 0 real gaps. Complete qual studiesin a weekend,
llitel ARCHIVE o
ENRICHED Survey-as-conversation in days.

~_

The system gets smarter with every cycle.

Cycle 1fills the biggest gaps. Cycle 2 finds the next ones. Cycle N reveals what no one had thought to ask.



THE PLATFORM

Data Archive Intelligence

All'your data. Allin one place. Instantly accessible.

01 02 03
Ask Answer Deliver
Query your entire research historyin Sourced, cited responses. Every data Go beyond answers. Agents generate
plainlanguage — quant datasets, point traceable to the original deck, PowerPoint decks, Excel analyses, and
qualitative reports, claims, CRM. All dataset, or transcript — defensible Word briefs — ready for your workfiow,
sources, one conversation. under scrutiny. not just your inbox.

Most Al stops at the answer. Sagan Agents creates the deliverables you need,
in the format your stakeholders demand. (PPT, Excel, Word, etc.)



THE PLATFORM

Agentic Market Research

From business questions to report in days, not weeks.

> .
Q '
STAGE 1 STAGE 2 STAGE 3
|dentify Draft Field
True data gaps, not perceived Business question to ready-to- Al-moderated qual or survey-as-
gaps. Your archive knows your field researchinstrument. Survey, conversation, direct to ZoomRx's
entire organization, not only your discussion guide, or hybrid — customer panels OR to synthetic
immediate team. your choice. audiences. Insights indays or hours.
Seconds Minutes A weekend

STAGE 4

Enrich

Autonomous, real-time Al analysis
anddeliverable creation. Results
feed your Data Archive so every

cycleis smarter thanthe last.

Automatic

Full Conversational Al (qual+quant) studies in days. The archive learns from every study.



THE KEY

What makes Sagan Agents different?

Human-in-the-loop co-discovery approach enhances, rather than replaces, human expertise

. Only agentic platform that can organize your intelligence + generate new intelligence on-
demand via ZoomRXx’s proprietary customer panels

. Any custom workflow can be agentified in days, facilitated by composable skill library



THE RESULT

Hours. Not weeks.

What traditionally required months, multiple vendors and six-figure budgets now
happens inside a single platform in a single day.

Before With Sagan Agents
« Commission competitive audit (Vendor A) — 4 weeks « Data Archive delivers historical context & analysis instantly
« Commission pulse survey (Vendor B) — 6 weeks + Knowledge gaps are identified continuously
+ Request claims analysis (Vendor C) — 3 weeks « Translate gaps into ready-to-field research in minutes
+ Assemble findings into deck — 2 weeks + Fieldimmediately to ZoomRx panel via Conversational Al

» Results returned and analyzedinhours

TOTAL TOTAL

8+ weeks, 3 vendors, S500K+ 24 hours, 1 platform, 1login



WHAT’S NEXT

How can I experience Sagan Agents?

1. Foralimited time and number of brands, ZoomRx will be providing FREE ACCESS to Sagan
Agentsin 2H’26

2. Simply email torequest a free trial for your brand


mailto:ty.harkness@zoomrx.com
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Talk to us today.

‘ ty.harkness@zoomrx.com ‘
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